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MR

MIR )
DEVELOPMENTS o N

SANDLAKE
ANOTHER MIR DEVELOPMENTS PROJECT ROYAL

SHOPPES




FLOOR PLAN GROUND FLOOR | RETAIL

3 e
A TTALUTAT
14 15 <=

TR

UL T LY (L LTV

-

D A N
A

SANDLAKE
ROYAL

SHOPPES



A

"’

| 3R
0

B - =

-
a
-

O N

W
"

DEMOGRAPHICS TABLE

1-Mile Radius 3-Mile Radius 5-Mile Radius
POPULATION & GROWTH
Total Population 6,869 58,303 170,716
Daytime Population 12,033 65,407 169,107
Population Growth %, 2015-2020 1.05% 1.55% 1.49%

OTHER DEMOGRAPHICS

Total Households 62,426
Households w/Income $50k+ 25,319
Average Household Size 2.66
Median Age 34.8

INCOME

Average Household Income $55,768 $56,004 $61,572
Median Household Income $44,850 $41,989 $47,869

HOUSING

Housing Units 24,221 73,386
Owner Occupied Units % 35.1% 38.6%

RACE & ETHNICITY » N
White Population % 58.1% 51.4% 55.2% A
Black Population % 18.1% 28.0% 26.7% SANDLAKE
Hispanic Population % 26.6% 45.1% 37.5% ROYAL

Asian Population % 4.7% 4.3% 4.1% SHOPPES
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